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Cornelius Puschmann, Axel Bruns,  
Merja Mahrt, Katrin Weller, and Jean Burgess

Epilogue
Why Study Twitter?

society in 140 characters: why Twitter research is  
necessary and important #ftw

Each of the thirty-one contributions in this volume implicitly spells out its own 
answer to this question.  Surprisingly perhaps even for such a highly interdisci-
plinary volume as this one, these answers vary considerably in their approaches, 
their objectives, and their underlying assumptions about the object of study.  
This diversity of scholarly perspectives on Twitter, barely half a decade since it 
first emerged as a popular platform, highlights its versatility.  Beginning as a 
side project to a now-forgotten podcasting platform, rising to popularity as a 
social network service focussed around mundane communication and there-
fore widely lambasted as a cesspool of vanity and triviality by incredulous 
journalists (including technology journalists), it was later embraced by those 
same journalists, governments, and businesses as a crucial source of real-time 
information on everything from natural disasters to celebrity gossip, and from 
debates over sexual violence to Vatican politics. 
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Studies of Twitter not only use many approaches (from computational mod-
elling to critical inquiry), they also analyse a very wide range of phenomena 
(from fandom to disaster preparedness), and follow many different, implicit 
assumptions about Twitter’s core purpose.  Is Twitter a site of public debate?  A 
tool for journalism, activism, education, and public relations?  A data source for 
scientists, pollsters, and marketers?  The mass of data generated each day by a 
user base exceeding 500 million accounts around the globe alone makes it both 
fascinating and impossible to describe holistically.  What Twitter is, to celeb-
rities, activists, pundits, marketers, and private individuals, is futile to answer 
without overlooking, as danah boyd (2006) has put it with regard to blogging, 
“the efficacy of the practice”.  The practice of using Twitter signifies something 
to those who engage in it that is difficult to describe only in terms of the data 
that is produced.  Twitter is a platform, a piece of infrastructure comparable 
to the Internet itself, and it does a wide range of things for a diverse network 
of user communities.

Why should we study Twitter?  An obvious answer would be that it is a 
global phenomenon, growing in users and posts every day.  Another is that it 
is increasingly entrenched in our media ecology, an instrument that few poli-
ticians, journalists, or marketers would want to miss.  And yet another is that 
through Twitter, researchers gain access to huge volumes of data, a treasure trove 
of digital traces, waiting to be mined for precious insights into people’s behav-
iours, their moods, their consumption patterns, their language, and their vot-
ing behaviours.  All of these are excellent reasons, yet there may be even more 
important grounds on which social scientists should study Twitter, reasons that 
point to how social media platforms increasingly influence certain aspects of 
our lives, as we can increasingly access them whenever and wherever we want, 
and millions of individuals around the globe use them.

Twitter’s embeddedness in everyday social and communicative interactions 
across so many nations of the developed world, and its role as a very public, 
global, real-time communications channel highlight the fact that it—alongside 
other major social media, like Facebook or YouTube—provides a window on 
contemporary society as such, at national and global levels.  We named this col-
lection Twitter and Society for that reason: because the interrelations between 
Twitter and society which the chapters in this volume explore and explain 
make this book not just a collection of articles in an emerging field of ‘Twitter 
Studies’, but one which is able to develop our understanding of social and soci-
etal trends at the present moment by bringing together work that happens to 
draw on Twitter as its primary locus of observation.
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In doing so, we seek to connect with the broader stream of Internet research, 
which is concerned not simply with an exhaustive investigation of the next 
shiny new tool or technology, as valuable as such efforts may be in their own 
right (sometimes they are described somewhat derisively as ‘toaster studies’ by 
the Internet research community), but which seeks to discover the deeper pat-
terns of user activity that tell us much more about users’ interests, motivations, 
and attitudes, and that generate insights which exist independent of the spe-
cific communications platforms that may be popular at any one point.  From 
mailing lists and newsgroups to Facebook and Twitter, for example, the use of 
computer-mediated communication platforms for social networking and com-
munity interaction now looks back on a 50-year history, and while its particular 
historical formations also shine a light on the politics of the specific platforms in 
each period, perhaps the more fascinating observation to be made from this his-
tory is that of humanity’s relentless drive to communicate, to gather, exchange, 
and organise knowledge, and to develop the community structures that enable 
and sustain such processes.  At its best, Internet research is able to reflect back 
to us, by studying these online processes, just who we are and how we work as a 
society or a range of societies, and how we operate differently in contexts rang-
ing from everyday social life to high-stakes politics, from acute crisis events to 
televised mass entertainment, from activism to marketing.

In developing this collection, therefore, we have come back time and again 
to Richard Rogers’s (2009) dictum that we ought to redefine our ambitions as 
scholars, from studying the Internet to “studying culture and society with the 
Internet” (p. 29).  We hope that Twitter and Society has succeeded not just at 
presenting a collection of work on Twitter as such, but also in tracing Twitter’s 
emerging role in society, documenting its growing impact on society, and explor-
ing to what extent it is possible to use the study of Twitter as a lens through which 
we may observe contemporary society.  By their nature, lenses amplify, skew, 
and distort what they depict, and we must not make the mistake of taking such 
observations simply at face value; Twitter is no more perfect a representation 
of contemporary societal structures and trends than newspapers, television, or 
any other popular medium is able to be.  But studying society with Twitter can 
highlight different aspects of contemporary life from doing so through the lens 
of other media and communications tools, and it is the aggregate and produc-
tively contradictory picture which emerges from a combination of all of these 
observations which is ultimately of the greatest value.  Twitter and Society seeks 
to make a contribution to that bigger picture.
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Lenses can have blind spots, and undoubtedly this collection pays greater 
attention to some areas of Twitter research than it does to others.  It leans slightly 
towards the humanities side of the humanities and social sciences continuum; 
and while international, it is far from complete in its inclusiveness—indeed, 
with its focus on the Twitter platform, it inherently excludes other microblog-
ging services like Sina Weibo, which is hugely popular in China.  Aside from 
those issues, the very flexibility of Twitter as a platform for public, interpersonal, 
and private communication means that its potential uses are vast and diverse, 
and that researchers are presented with an endless array of possible case studies 
and areas of investigation.  Future editions of this and other books on Twitter 
research will face an even more difficult challenge of choosing and organising 
their chapters.  This is a challenge to look forward to.

Significantly, the further development of Twitter studies also depends on 
the further development of Twitter itself, of course—and while several of the 
contributions to the present volume touch on the platform politics of Twitter 
(and Twitter, Inc.’s role in them), much more could and should be said about 
them still.  As with any proprietary platform, Twitter usage practices by indi-
vidual and corporate users, as well as Twitter research approaches, exist in a 
precarious state that is bound up with the technological choices, commercial 
fortunes, and internal politics of the company which operates the platform; we 
are all no more than guests here, with a limited ability to bend or ignore the 
rules which govern this space.

SocIety In 140 characterS

At the very heart of Twitter’s success there has always been a simple technical 
limitation that may initially look more like a bug than a feature: the restriction 
of messages to 140 characters.  Originally, there were very simple reasons for 
this restriction, as Richard Rogers explains in the foreword to this collection: 
Twitter developers sought to ensure backwards compatibility with the 160-char-
acter limit of short messages from mobile phones.  But its effects highlight the 
far-reaching consequences of design choices for a sociotechnical system that 
connects people through nothing but a set of very basic, software-encoded, 
communicative rules—what could be called Twitter’s underlying sociotechni-
cal grammar.  Twitter opened up a world of impossible discourses through the 
restriction to 140 characters: discourses that could never have come to pass 
had the creators of the service not chosen to constrain users’ ability to com-
pose messages in this way. 
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The result was a medium whose style is closer to oral than written com-
munication, and closer to synchronous messaging than asynchronous discus-
sion threads.  Much of the criticism of Twitter—for example, the widely cited 
Pear Analytics (2009) study categorising 40% of what is posted there as “point-
less babble”—highlights how much of a break with then-current design trends 
for social media this represented.  Such clichéd accusations of irrelevance show 
how uncomfortable those accustomed to platforms that privilege long, com-
plex texts were and may still be with this concept, yet this focus on short, quick 
messaging is also precisely what makes Twitter so useful in particular contexts.  
This approach has scale built into it: it represents an ingenious solution to the 
problem of having to divide a limited amount of attention span across a very 
large number of communicators.

Such limitations to our ability to use the full range of available communi-
cative tools often turn out to be highly productive of innovative new solutions: 
much as early e-mail users responded to the lack of visual cues, introduced 
by the text-only format, by inventing a canon of now ubiquitous emoticons 
and other paratextual markers, so do user-generated Twitter features such as 
@messaging and retweeting point to the gradual development of new commu-
nicative conventions, as users negotiated this new space for communal expres-
sion and interaction.  These conventions, these user-initiated innovations, were 
necessary to order and organise discourse in specific, intelligible, and predict-
able ways, and only they have made Twitter what it is today.

It is far from surprising, therefore, that attempts to tinker with this win-
ning, if restrictive, formula have met with little success in the past.  Twitter 
client TweetDeck’s ‘long tweet’ functionality—which enabled users to post 
longer messages whose first words would be tweeted alongside a deck.ly link 
to the rest of the message—was widely criticised as breaking up the fast and 
easy interactivity of Twitter conversations, and has quietly disappeared from 
view.  Twitter, Inc.’s own attempt to streamline retweeting, by offering a one-
click ‘retweet button’ that posted an existing tweet verbatim to one’s own feed, 
failed to account for the fact that many users wanted to engage, by adding their 
own comments, with the messages they sought to retweet; continued use of 
such ‘manual’ retweeting by a large section of the Twitter user base has meant 
that even most of Twitter’s own user interfaces now once again offer a choice 
between ‘button’ (verbatim) and ‘manual’ (editable) retweeting functionality.

This is not to claim that none of the interventions by Twitter, Inc. or third-
party client providers stand a chance of being widely adopted by the Twitter 
user base, however.  The sprawling ecosystem of URL shorteners—from market 
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leaders such as bit.ly to bespoke services which offer a personalised short URL 
that incorporates the user’s nickname or initials—demonstrates that tools and 
functionality which are widely seen as enhancing the Twitter experience are 
able to find a large audience, even in spite of the fact that Twitter, Inc.’s intro-
duction of its own mandatory URL shortener, t.co, now makes the use of such 
additional shortening services unnecessary in principle.  Similarly, there are 
many tools for sharing images, audio, and video materials which enjoy substan-
tial popularity on Twitter—to such an extent that Twitter, Inc. has increasingly 
seen the need to offer its own, built-in functionality in order to retain user traf-
fic on its own site, rather than lose it to third-party providers. 

As this book goes to print, in fact, Twitter has just introduced its Vine ser-
vice for sharing short videos.  Vine introduces artificial constraints similar to 
Twitter’s original 140-character limit by capping the length of its videos at a 
maximum of six seconds, thereby also carving out a different market niche from 
mainstream video-sharing sites such as YouTube; it remains to be seen whether 
this limitation will turn out to be similarly productive of innovative uses as 
the 140-character limit has proved for Twitter’s text messages, or whether the 
considerably greater effort which must go into shooting, editing, and upload-
ing videos means that sharing Vine videos remains a niche pursuit for a small 
section of the Twitter population only.

Yet other functionality developments, usually initiated by third-party pro-
viders, utilise the affordances of the Twitter platform for a range of increas-
ingly more esoteric applications.  From the early Twitter bots which reported 
on the state of the office coffee machine or the coming and going of household 
pets through cat flaps to attempts to use Twitter as a sensor network for earth-
quake detection, potential applications appear limited only by their developers’ 
imaginations.  Recent initiatives have sought to institute micropayment systems 
where tweets directed at a designated account result in funds transfers; or have 
encouraged residents in northeastern Japan to use Twitter to report the readings 
of household Geiger counters in order to create a more comprehensive picture 
of radioactive pollution following the 2011 nuclear meltdown in Fukushima. 

Beyond the success or failure of individual initiatives, this proliferation of 
projects demonstrates that Twitter—like other network infrastructures before 
it—has become a backbone for a much wider range of manual and automated 
communicative exchanges than its inventors may have envisaged initially.  
While it would be no more difficult—and possibly more effective—to use the 
underlying Internet infrastructure itself to report current coffee machine sta-
tus or local radiation levels, to do so in a public tweet affords this information 
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wider visibility, and thereby also enables users other than original sender and 
intended recipient to access and systematically collect such information, if they 
choose to do so. 

In addition to its role as a public, instant communications medium, there-
fore, Twitter has now also become a key source of open data on a wide range of 
personal and societal practices around the world, and the importance of this 
role must not be underestimated.  This constitutes a somewhat problematic role, 
as not all Twitter users will be aware that their apparently ‘private’ exchanges 
with a handful of Twitter friends and followers are also visible to virtually any-
one else online, unless they are conducted through direct messages or from 
‘protected’ accounts; at the same time, where such ‘big data’ on large-scale user 
activity patterns on Twitter are being used while giving due consideration to 
ethical and privacy concerns, they enable entirely new approaches to studying 
society with the Internet.

It is especially in this way, ultimately, that the myriad of 140-character 
messages which are posted to the global Twitter network every day combine to 
offer a view of communicative trends in contemporary society which is unprec-
edented in its level of detail.  Never before have researchers in the humanities 
and social sciences had access to such a rich tapestry of everyday, real-time 
communication—and in spite of the impressive steps already undertaken by 
the contributors to the present collection and by their many peers in related 
fields whose work we were unable to accommodate here, much more remains 
to be done to fully develop our suite of methodologies, tools, and conceptual 
frameworks for the study of Twitter and society—and beyond, of other plat-
forms and other media futures. 

Twitter, Inc.’s increasingly restrictive policies governing data access and 
data use pose a significant challenge to the future of work on Twitter, and 
potentially foreshadow a social data ecosystem ever more tightly controlled 
by corporate interests.  However, as we have seen with the 140-character limit 
which is imposed on tweets, such constraints can sometimes lead to creative 
workarounds—hacks which in turn result in useful innovations that would not 
have emerged otherwise.  From little things, big things do indeed grow.  In this 
spirit is our hope that the current collection may serve as a stepping stone for 
fruitful future research.

interior_Bruns_postproofread.indd   431 10/15/13   9:10 AM



432   |    Twitter and Society

r eFer en ce S

boyd, d. (2006). A blogger’s blog: Exploring the definition of a medium. Reconstruction, 6(4). 
Retrieved from http://reconstruction.eserver.org/064/boyd.shtml 

Pear Analytics. (2009). Twitter study—August 2009. Retrieved from http://www.pearanalytics.
com/wp-content/uploads/2012/12/Twitter-Study-August-2009.pdf 

Rogers, R. (2009). The end of the virtual: Digital methods. Amsterdam, The Netherlands: 
Vossiuspers UvA. Retrieved from http://www.govcom.org/publications/full_list/oratie_
Rogers_2009_preprint.pdf 

interior_Bruns_postproofread.indd   432 10/15/13   9:10 AM



^

Notes on Contributors

Fa bi a n A bel� (@fabianabel) is working as Postdoctoral Researcher in the 
Web Information Systems group at Delft University of Technology, The 
Netherlands, and is performing research activities in the line of user mod-
elling and personalisation on the Social Web. Fabian completed his PhD 
at L3S Research Center and was concerned with (distributed) user model-
ling on the Social Semantic Web, covering topics such as linking, integrat-
ing and enriching user models as well as personalised retrieval of social 
media content. In his young career, he has published more than 50 scientific 
articles in the field of Semantic Web, User Modelling and Personalisation.

J u l�ia n Ausser hofer (@boomblitz) is a Digital Media Researcher at the 
Institute for Journalism and PR at Graz University of Applied Sciences 
(FH JOANNEUM), Austria. He is also a PhD candidate at the University 
of Vienna, Department of Communication. Ausserhofer co-founded the 
Web Literacy Lab in Graz and acts as a member of the Board of the Open 
Knowledge Foundation in Austria. His research interests include the politi-
cal use of social media, open (government) data, online publishing practices 
and data driven journalism. He blogs at http://ausserhofer.net/ 

interior_Bruns_postproofread.indd   433 10/15/13   9:10 AM



434   |    Twitter and Society

Nancy Baym� (@nancybaym) is a Principal Researcher at Microsoft Research 
in Cambridge, MA, USA. She is the author of Personal Connections in the 
Digital Age (Polity), Internet Inquiry (co-edited with Annette Markham, 
Sage) and Tune In, Log On: Soaps, Fandom and Online Community (Sage). 
Her website is http://www.nancybaym.com/ 

Mich a el� Beu rsk ens (@mbeurskens) is a Lecturer and Researcher in the 
field of Internet and Intellectual Property Law. His research covers general 
issues pertaining to the ownership of information, privacy law, and net-
work neutrality. He teaches copyright law at the specialised LL.M.-program 
on information law. Beurskens holds both a Master’s degree in intellectual 
property law received from Heinrich-Heine University and a general LL.M. 
from the University of Chicago. He passed both German state exams with 
honours, and is admitted to the New York State bar. He received his doctoral 
degree (Dr.iur., s.j.d.-equivalent) based on a thesis on capital market infor-
mation. He is an active member of the German law blogging community 
and also supervises the faculty-run blogs at HHU. Beurskens is currently 
involved in the development of Web 2.0-based eLearning-technologies, 
including collaborative game design. 

Thom�as Boeschoten (@boeschoten) is a Master’s student at the New Media 
and Digital Culture programme at Utrecht University, the Netherlands. He 
specialises in Twitter and other new media that use big data. After focus-
sing on the use of Twitter by politicians and the Occupy movements, he is 
now a member of the ‘Project X’ Research Committee that is investigat-
ing the 2012 ‘Facebook’ riots in the small northern village of Haren in the 
Netherlands. His website is at http://www.boeschoten.eu/

A x el�  Bru ns (@snurb_dot_info) is an Associate Professor in the Creative 
Industries Faculty at Queensland University of Technology in Brisbane, 
Australia, and a Chief Investigator in the ARC Centre of Excellence for 
Creative Industries and Innovation (http://cci.edu.au/). He is the author of 
Blogs, Wikipedia, Second Life and Beyond: From Production to Produsage 
(2008), and Gatewatching: Collaborative Online News Production (2005), 
and a co-editor of A Companion to New Media Dynamics (2013, with John 
Hartley and Jean Burgess), and Uses of Blogs (2006, with Joanne Jacobs). 
His research blog is at http://snurb.info/; see http://mappingonlinepublics.
net/ for more details on his current social media research.

interior_Bruns_postproofread.indd   434 10/15/13   9:10 AM



Notes on Contributors    |   435 

J e a n Bu rge s s  (@jeanburgess) is Deputy Director of the ARC Centre of 
Excellence for Creative Industries & Innovation (CCI) and an Associate 
Professor in the Creative Industries Faculty at Queensland University of 
Technology, Australia. She has published widely on social media, user-cre-
ated content, and community-based co-creative media such as digital story-
telling. Her books include YouTube: Online Video and Participatory Culture 
(Polity Press, 2009), which has been translated into Polish, Portuguese, and 
Italian; Studying Mobile Media (Routledge, 2012); and A Companion to New 
Media Dynamics (Wiley-Blackwell, 2013). Her current research focusses on 
methodological innovation in the context of the changing media ecology, 
and in particular on the development of computational methods for media 
and communication studies.

M a r k Da ng-A n h (@mdanganh) received his Magister Artium degree from 
the RWTH Aachen. He is a Research Assistant in the Department of Media 
Studies at the Institute of Linguistics, Media and Sound Studies, University 
of Bonn, Germany. He currently works on the project “Political Deliberation 
on the Internet: Forms and Functions of Digital Discourse Based on the 
Microblogging System Twitter”, which is part of the Priority Program 1505 
“Mediatized Worlds” funded by the German Research Foundation (DFG). 
His research interests lie at the intersection of linguistics and media stud-
ies, primarily focussing on political communication in online media.

M a rtin Ebn er (@mebner) is Head of the Department for Social Learning 
at Graz University of Technology, Austria, and therefore responsible for 
all university-wide e-learning activities. He is an Associate Professor of 
Media Informatics and also works at the Institute for Information System 
Computer Media as Senior Researcher. His research focusses strongly on 
e-learning, mobile learning, learning analytics, social media, and the usage 
of Web 2.0 technologies for teaching and learning. Martin gives a number 
of lectures in this area as well as workshops and talks at international con-
ferences. For publications as well as further research activities, please visit 
http://martinebner.at/

Jessica Einspän ner (@jeinspaenner) studied media & communications at 
Bonn University (Germany) and the National University of Singapore. She is 
currently working as a Research Fellow at Bonn University within the proj-
ect “Political Deliberation on the Internet: Forms and Functions of Digital 
Discourse Based on the Microblogging Platform Twitter“, which is part of 
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the DFG priority program “Mediatized Worlds”. She is also writing her 
doctoral thesis on “User Generated Privacy: Mechanisms of Constructing 
Privacy Online”. Her main teaching and research areas are social media 
communication, political communication, and online journalism.

Lisa Evans (@objectgroup) was a Writer, Data Researcher, and Programmer for 
The Guardian, with interests including statistics, public spending, data jour-
nalism, and accounting. Much of this work was published on The Guardian’s 
Datablog. She is now investigating where money flows around the world 
with the Open Knowledge Foundation’s (England) Open Spending project, 
and completing her degree in mathematics from the Open University. In 
the near future, she will be producing training materials and tools for the 
open spending community to help journalists and non-government organ-
isations use open financial data in more meaningful ways.

Sim�on Faul�kner (@simonfaulkner2) is a Senior Lecturer in Art History and 
Visual Culture at Manchester Metropolitan University, England. He has 
published on the subject of British art in the mid-twentieth century, and is 
the editor (with Anandi Ramamurthy) of Visual Culture and Decolonisation 
in Britain (2006). His current research is on relationships between visual 
culture and the Israeli–Palestinian conflict. This work includes the devel-
opment of an artist/writer’s book, Between States, with the Israeli artist 
David Reeb.

Dev i n Ga ff n ey (@dgaff) is a Research Assistant at the Oxford Internet 
Institute, England, and recent graduate of its Master’s Program in the 
Social Science of the Internet. Since 2009, he has concentrated on research 
surrounding Twitter’s various legal, ethical, methodological, and practi-
cal aspects, and has most recently focussed on the measurable role of geo-
graphic distance in interactions between users. Beyond this work, he has 
also worked on assessing the impact of Twitter on the 2009 Iran Election 
and 2011’s Arab Spring, and is most recently working on assessing the mer-
its of social media influence metrics, and the various issues surrounding 
projections of quantifiable methods on online users and activity.

A l� e x a n der H a l� ava is  (@halavais) is Associate Professor of Social and 
Behavioral Sciences at Arizona State University, where he researches the role 
of social media in social learning. He is also the president of the Association 
of Internet Researchers, and technical director of the Digital Media and 
Learning Hub at the University of California. His work investigates the use 
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of social media by activists and others hoping to create social change. His 
most recent book is Search Engine Society, and his upcoming book exam-
ines new forms of participatory surveillance.

Stephen H a r r ington (@_StephenH) is a Senior Lecturer in Journalism, 
Media and Communication at the Queensland University of Technology 
(QUT), Australia. His research has focussed mainly on the changing rela-
tionships between television, journalism, politics, and popular culture, 
and, in particular, understanding the qualitative impact of these changes in 
terms of public knowledge and engagement. His book Australian TV News: 
New Forms, Functions and Futures (Intellect, 2013) focusses on emergent 
news formats, and their potential to generate public knowledge and deeper 
levels of audience engagement. He is currently studying how Twitter and 
other online communication platforms affect or shape the audience expe-
rience for traditional media forms and events (e.g., TV, sport), and how to 
use social media data capture, analysis, and mapping methods as an audi-
ence research technique.

C l� au di a  H au f f  (@charlottehase) is a Postdoctoral Researcher in the 
Web Information Systems group at Delft University of Technology, The 
Netherlands, working in the areas of Information Retrieval and User 
Modelling & Personalisation. Claudia received her PhD from the University 
of Twente, where her research focussed on system-oriented Information 
Retrieval, in particular query performance prediction and retrieval sys-
tem evaluation.

A l�fr ed Her m�ida (@hermida) is an award-winning online news pioneer, 
digital media scholar, and journalism educator. He is an Associate Professor 
at the Graduate School of Journalism at the University of British Columbia, 
Canada. His research focusses on changes in journalistic practices, social 
media, and emerging genres of journalism, with his work appearing in 
Journalism Practice and Journalism Studies. He co-authored Participatory 
Journalism: Guarding Open Gates at Online Newspapers (Wiley-Blackwell, 
2011). Hermida was a BBC journalist for 16 years, including four as a corre-
spondent in the Middle East, and was a founding member of the BBC News 
website in 1997. A regular media commentator, his work has appeared in 
The Globe and Mail, PBS, BBCNews.com and the Nieman Journalism Lab. 

Tim� Highfiel�d (@timhighfield) is a Research Fellow with the ARC Centre of 
Excellence in Creative Industries and Innovation, and a Sessional Academic 
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at Curtin University, Perth, Australia. He was awarded his PhD in 2011 
from Queensland University of Technology, Australia. His PhD thesis stud-
ied political blogging in Australia and France, while his current research 
interests include examining the uses of social media, such as Twitter, within 
discussions and commentary around political debates and popular cul-
ture. His recent publications include co-authored journal articles in Media 
International Australia and Social Science Computer Review.

Geert-Ja n Hou ben (@gjhouben) is Professor of Web Information Systems 
at the Software Technology department at Delft University of Technology, 
The Netherlands. His main research interests are in Web Engineering, in 
particular the engineering of Web information systems that involve Web 
and Semantic, Web technology, and User Modelling, Adaptation and 
Personalisation. He is Managing Editor of the Journal of Web Engineering; 
Chair of the Steering Committee for ICWE, the International Conference 
on Web Engineering; and member of the Editorial Board of ACM TWEB, 
ACM Transactions on the Web.

N ina K rüger (@NinaKrger) is a Research Assistant in the research group 
of communication and collaboration management at the Institute of 
Information Systems at the University of Münster, Germany. She studied 
communication science, ethnology, and psychology, and completed her 
Magister in 2011. As grounding for her studies, she underwent job training 
in an IT enterprise, where she gained practical experience in dealing with 
social media and their use for collaborative purposes in business. Nina’s 
research focusses on the internal and external use of social media for cor-
porate communication in all its facets. 

A n de r s  Ol� of  L a r s s on  (@a_larsson) is a Postdoctoral Fellow at the 
Department of Media and Communication, University of Oslo, Norway. 
He is also associated with the Swedish Research School for Management and 
Information Technology. His work has been published in journals such as 
New Media and Society, Convergence, The Information Society, and Journal 
of Information Technology and Politics. Larsson’s Web site can be found at 
http://andersoloflarsson.se/

Al�ex Leavitt (@alexleavitt) is a PhD student and Researcher in the Annenberg 
School for Communication & Journalism at the University of Southern 
California, USA, where he is advised by Professor Henry Jenkins. Alex 
studies participation and online communication across networked tech-
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nologies, particularly social media platforms, emergent online communi-
ties, and the information practices of media subcultures. More information 
about his research is available at http://alexleavitt.com/

Merja M a hrt is a media and communication scholar currently working at 
Heinrich Heine University, Düsseldorf, Germany. Her research focusses 
on the audience of media and the functions media fulfil for their users 
and society, from traditional mass media like television, newspapers, and 
magazines to Web 2.0 applications. She is the spokesperson of the inter-
disciplinary researchers group, Science and the Internet (http://www.nfg-
win.uni-duesseldorf.de/en/). Within this project, her research is concerned 
with academic blogs, their readership, and the different uses bloggers and 
readers make of them.

Axel� Maireder (@axelmaireder) has been a Research Assistant and Doctoral 
Student at the Department of Communication, University of Vienna, Austria, 
since 2009. After graduating from this department in 2006, he has been 
working as Researcher for projects on the Internet use of teachers and stu-
dents, funded by the Austrian Ministry of Education. His current research 
focusses on practices, networks, and dynamics of social media communica-
tion within public discourses, and particularly in political communication.

Ya na M a n y u k hina has a BA in International Relations from Baku State 
University, Azerbaijan (2009), and an MA in Mass Communications from 
the University of Leicester, UK (2011), both with distinction. Her research 
interests include: research methods for the social sciences, especially applied 
to issues around health communication, nutrition, and public health; food 
advertising and food media; food policies; consumer research; brands and 
culture. She commenced a PhD in this area in 2012. She was a Researcher 
on the “Reading the Riots on Twitter” investigation, from which her inter-
est for researching social media stems.

Al�ice Marwick (@alicetiara) is an Assistant Professor at Fordham University 
in the Department of Communication and Media Studies, and a Research 
Affiliate at the Berkman Center for Internet and Society. Her work looks at 
online identity and consumer culture through lenses of privacy, consump-
tion, and celebrity. She is currently working on two ethnographic projects—
one examining youth technology use, and the other looking at femininity 
and domesticity in social media such as fashion blogs, Tumblr, and Pinterest. 
Her book Status Update: Celebrity, Publicity and Self-Branding in Web 2.0 
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is under contract with Yale University Press. Alice has a PhD from New 
York University’s Department of Media, Culture and Communication, 
and was previously a Postdoctoral Researcher in social media at Microsoft 
Research New England.

Dia na M ay na r d (@dianamaynard) is a Research Fellow at the University 
of Sheffield, UK. She has a PhD in Automatic Term Recognition from 
Manchester Metropolitan University, and has been involved in research in 
NLP since 1994. Her main interests are in information extraction, opinion 
mining, terminology, and social media. Since 2000, she has led the devel-
opment of USFD’s open-source multilingual IE tools, and has led research 
teams on a number of UK and EU projects. She is Chair of the annual 
GATE training courses, and leads the GATE consultancy on IE and opin-
ion mining. She has published extensively, organised a number of national 
and international conferences, workshops, and tutorials, given invited talks 
and keynote speeches, and reviews project proposals for RNTL. She is cur-
rently joint Coordinator of the Semantic Web Challenge.

H a l�l�va r d Moe (@halmoe) is Associate Professor of Media Studies at the 
University of Bergen, Norway. In 2011, he was a visiting scholar at the ARC 
Centre of Excellence for Creative Industries and Innovation at Queensland 
University of Technology. Moe’s research interests include media policy, 
democratic theory, and the use of new media platforms in the public sphere. 
His recent work on Twitter, published in journals such as New Media & 
Society, International Journal of Communication, and Nordicom Review, 
focusses on their uses in public debate in the Scandinavian countries.

Mir a n da Mow br ay is a Senior Researcher at HP Labs, Bristol, UK, where 
her research interests include big data for security, and online communities. 
Her recent publications include “Enhancing Privacy in Cloud Computing 
via Policy-Based Obfuscation”, J. Supercomputing, 61 (2012): 267–291, with 
Siani Pearson and Yun Shen; “Business-Driven Short-Term Management 
of a Hybrid IT Infrastructure”, JPDC 72.2 (2012): 106–119, with Paolo 
Ditarso Maciel Jr. et al.; “Efficient Prevention of Credit Card Leakage from 
Enterprise Networks”, CMS 2011, LNCS 7025: 238–240, with Matthew Hall 
and Reinoud Koornstra; and “A Rice Cooker Wants to Be My Friend on 
Twitter”, Proc. Ethicomp 2011, 322–329.

C h r i s t o p h  N e u b e r g e r  is a full Professor at the Department of 
Communication Science and Media Research (IfKW) at the Ludwig-
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Maximilians-University Munich, Germany. His research interests include 
media change, online journalism, activities of press and broadcasting on 
the Internet, social media, journalism theory, and media quality. Recent 
book publications include: Christoph Neuberger, Hanna Jo vom Hofe, and 
Christian Nuernbergk, Twitter und Journalismus: Der Einfluss des “Social 
Web” auf die Nachrichten [Twitter and Journalism: The Influence of the 
Social Web on News] (3rd edition, Düsseldorf, Germany: Landesanstalt für 
Medien Nordrhein-Westfalen (LfM), 2010); and Klaus Meier and Christoph 
Neuberger (eds.), Journalismusforschung [Journalism Research] (Baden-
Baden: Nomos, 2012).

Ta n ya  N i t i ns  (@DrTNitins) is a Lecturer at Queensland University of 
Technology, Australia, in the area of Entertainment Industries. Her previ-
ous research has focussed on product placement, brand development, and 
new media. Her book Selling James Bond: Product Placement in the James 
Bond Films was published in 2011. Dr. Nitins has also been intrinsically 
involved in various research projects focussed on new media services and 
applications, locative media, and building online user communities.

Ch r ist i a n  N u e r n be rgk  (@nuernbergk) is a Postdoctoral Researcher 
and Lecturer at the Department of Communication Science and Media 
Research (IfKW) at the Ludwig-Maximilians-University Munich, Germany. 
His research interests include political communication, online journalism, 
networked public sphere, online social networks, the blogosphere / blog-
ging and microblogging, and alternative journalism. Recent book publi-
cations include: Christoph Neuberger, Hanna Jo vom Hofe, and Christian 
Nuernbergk, Twitter und Journalismus: Der Einfluss des “Social Web” auf 
die Nachrichten [Twitter and Journalism: The Influence of the Social Web 
on News] (3rd edition, Düsseldorf, Germany: Landesanstalt für Medien 
Nordrhein-Westfalen (LfM), 2010).

K at y Pa r ry (@reticentk) is a Lecturer in Communication Studies at the 
Institute of Communication Studies at the University of Leeds, England. 
Her research interests include war and media; photojournalism and visual 
culture; and political communications and political culture across media 
genres. Prior to joining Leeds, she worked on an AHRC-funded project with 
Kay Richardson and John Corner at the University of Liverpool, exploring 
the ways in which media formats other than journalism portray politics; 
now published as Political Culture and Media Genre (Palgrave, 2012). In 
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addition to publishing articles from this project, she continues to write on 
media visualisation of conflict.

Joh a n n e s  Pa s sm� a n n  (@J_Passmann) is a PhD candidate at the DFG 
Locating Media Graduate School at the University of Siegen in Germany. 
His PhD thesis is an ethnography of the Favstar scene on German-speaking 
Twitter, which he conceptualises as a gift economy. From this perspective, 
the history of the social web is described as a history of the accountability 
of gifts. Johannes has worked as a Lecturer in the New Media and Digital 
Culture Master’s programme at Utrecht University in the Netherlands. His 
most recent publication is “Beinahe Medien: Die medialen Grenzen der 
Geomedien“, with Tristan Thielmann, in R. Buschauer and K. S. Willis 
(eds.), Locative Media: Multidisciplinary Perspectives on Media and Locality 
(Bielefeld, 2012).

Isabel�l�a Peters (@isabella83) is a Researcher at Heinrich Heine University 
Düsseldorf, Germany, and holds a PhD in information science. Her book 
Folksonomies: Knowledge Representation and Information Retrieval in Web 
2.0 was published in 2009. Peters’s research priorities include folksonomies 
in knowledge representation, information retrieval, and knowledge man-
agement, as well as scholarly communication on the web and altmetrics.

Wim� Peters (@wilhelmus101) is a Senior Research Scientist in the Department 
of Computer Science at the University of Sheffield, UK. He has been active 
in the field of computational linguistics for 16 years, and has participated in 
various EU and national projects covering multilingual thesaurus creation, 
corpus building and annotation, lexical tuning, information extraction in 
various domains, semantic resource analysis, and ontology creation and 
evaluation. Some of the projects he has been involved with are EuroWordNet 
(multilingual resource creation), DotKom (adaptive information extrac-
tion), LOIS (legal wordnet building), DALOS (knowledge acquisition from 
legal texts), NeOn (life cycle of ontology networks), and CLARIN (the cre-
ation of a grid-based research infrastructure for the humanities and social 
sciences). For most of these projects, Wim coordinated the University of 
Sheffield’s efforts. Presently, Wim is Coordinator of the FP7 IP Arcomem 
(http://www.arcomem.eu/), which addresses the needs of memory institu-
tions in the age of the Social Web by creating a social- and semantic-aware 
Web preservation system that transforms archives into meaningful col-
lective memories.
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N ichol� as Profer es (@moduloone) is a PhD student at the University of 
Wisconsin-Milwaukee’s School of Information Studies (USA). He holds a 
BS in Information Technology from George Mason University and an MA 
in Communication, Culture and Technology from Georgetown University. 
His research interests include Internet research ethics, big data, privacy, 
and information policy.

C or n e l� i us  Pus c h m� a n n  (@coffee001) is a Postdoctoral Researcher at 
Humboldt Universität zu Berlin’s School of Library and Information 
Science (Germany) who studies computer-mediated communication and 
the Internet’s impact on society. His current project “Networking, Visibility, 
Information: A Study of Digital Genres of Scholarly Communication and the 
Motives of their Users” investigates the use of (micro)blogs in academia, com-
bining qualitative social research with language analysis. His other interests 
include language-based approaches to CMC (stylistic analysis, pragmatics) 
and corpus linguistics. Cornelius holds a PhD in English Linguistics from 
Heinrich-Heine-Universität Düsseldorf, and is the author of The Corporate 
Blog as an Emerging Genre of Computer-Mediated Communication.

Thom� as R isse is the Deputy Managing Director of the L3S Research Center 
in Hannover, Germany. He received a PhD in Computer Science from 
Darmstadt University of Technology, Germany, in 2006. Prior to joining 
the L3S Research Center in 2007, he led the intelligent information envi-
ronments group at Fraunhofer IPSI, Darmstadt. He was the Technical 
Director of the European-funded project BRICKS, which explored decen-
tralised digital library infrastructures, and Coordinator of FP7 Living 
Web Archive (LiWA) project. Currently, he is the Technical Director of 
the FP7 ARCOMEM project on Web archiving using social media infor-
mation. Thomas Risse’s research interests are Semantic Evolution, Digital 
Libraries, Web Archiving, Data Management in Distributed Systems and 
Self-Organising Systems. 

R ichard Rogers is University Professor, and holds the Chair in New Media 
& Digital Culture at the University of Amsterdam, The Netherlands. He is 
Director of Govcom.org, the group responsible for the Issue Crawler and 
other info-political tools, and the Digital Methods Initiative, dedicated 
to developing methods and tools for online social research. Rogers is the 
author of Digital Methods (MIT Press, 2013). 
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Mir ko Tobias Sch äfer (@mirkoschaefer) is Assistant Professor of New 
Media and Digital Culture at Utrecht University, the Netherlands, and 
Research Fellow at Vienna University of Applied Arts, Austria. Mirko stud-
ied theatre, film and media studies, and communication studies at Vienna 
University, and digital culture at Utrecht University. He obtained a Master’s 
degree in theatre, film, and media studies from the University of Vienna in 
2002, and a PhD from Utrecht University in 2008. Mirko’s research interest 
revolves around the socio-political impact of media technology. His publi-
cations cover user participation in cultural production, hacking communi-
ties, the politics of software design, and communication in social media. 
He is co-editor and co-author of the volume Digital Material: Tracing New 
Media in Everyday Life and Technology (published by Amsterdam University 
in 2009), and author of Bastard Culture! How User Participation Transforms 
Cultural Production (published by Amsterdam University Press in 2011).

Ja n-H i n r i k  S c h m� i d t  (@janschmidt) is Senior Researcher for Digital 
Interactive Media and Political Communication at the Hans-Bredow-
Institute for Media Research in Hamburg, Germany. His research inter-
ests focus on the practices and consequences of the social Web, mainly the 
structural changes in identity management, social networks, the public 
sphere, and privacy. His most recent monograph Das neue Netz (The New 
Web) was published in an updated second edition in 2011. More detailed 
information on other publications, research projects, and activities can be 
found on his blog http://www.schmidtmitdete.de/

Pierre Senel�l�art (@pierresenellart) is an Associate Professor in the DBWeb 
team at Télécom ParisTech, France, the leading French engineering school 
specialising in information technology. An alumnus of the École normale 
supérieure, he obtained his PhD (2007) in computer science from Université 
Paris-Sud under the supervision of Serge Abiteboul, and his Habilitation 
à diriger les recherches (2012) from Université Pierre et Marie Curie. His 
research interests focus around theoretical aspects of database management 
systems and the World Wide Web, and more specifically on the intentional 
indexing of the deep Web, probabilistic XML databases, and graph mining.

Stefa n Stiegl�itz� (@wikuk) is Assistant Professor of Communication and 
Collaboration Management at the Institute of Information Systems at the 
University of Münster, Germany. He is founder and Academic Director of 
the Competence Center Smarter Work at the European Research Center for 
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Information Systems (ERCIS). His research focusses on economic, social, 
and technological aspects of social media. Of particular interest in his work 
is to investigate the usage of social media in the context of enterprises as 
well as politics. Stieglitz studied business economics at the universities of 
Cologne, Paderborn, and Potsdam. He published more than 60 articles in 
reputable international journals and conferences. He is also a reviewer for 
international journals and conferences in the field of information systems.

K e Tao (@taubau) is a PhD student working in the Web Information Systems 
Group, Delft University of Technology, The Netherlands. He holds Bachelor 
and Master degrees, majoring in Computer Science and Technology, from 
National University of Defense Technology in Changsha, China. His 
current research focusses on search in the Social Web, User Modelling, 
Personalisation, and Linked Data.

Mik e Thel�wa l�l� (@mikethelwall) is Professor of Information Science and 
leader of the Statistical Cybermetrics Research Group at the University 
of Wolverhampton, UK, and a Research Associate at the Oxford Internet 
Institute. Mike has developed a wide range of tools for gathering and ana-
lysing Web data, including hyperlink analysis, sentiment analysis, and 
content analysis for Twitter, YouTube, blogs, and the general Web. His 
publications include 152 refereed journal articles, including D. Wilkinson 
and M. Thelwall, “Trending Twitter Topics in English: An International 
Comparison”, Journal of the American Society for Information Science and 
Technology, 63(8) (2012), 1631–1646; as well as seven book chapters and two 
books, including Introduction to Webometrics. He is an Associate Editor of 
the Journal of the American Society for Information Science and Technology, 
and sits on four other editorial boards.

Caja Thim� m� (@CThimm) is Professor for Media Studies and Intermediality 
at the University of Bonn, Germany. Her main research interests are online 
communication theory, social media, and organisational and political com-
munication online.

Tim�o van Tr eeck (@timovt) is a Research Associate in the team for educa-
tional development at Cologne University of Applied Sciences, Germany. 
As a member of the interdisciplinary researchers group Science and the 
Internet, he analysed educational beliefs of teachers and decision-makers 
in universities, and organised media training and a seminar for doctoral 
students. He has worked in different projects relating to blended learn-
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ing, especially in academic staff development and controlling. His cur-
rent research and implementation activities focus on educational beliefs, 
eportfolios, and diversity management in (online) teaching and learning. 
He is a member of the research commission of the German Association for 
Educational and Academic Staff Development in Higher Education (dghd).

Fa r ida V is  (@flygirltwo) is a Research Fellow in the Social Sciences in the 
Information School at the University of Sheffield, England. Her work is 
centrally concerned with researching social media, crisis communica-
tion, and citizen engagement. She led the social media analysis on an aca-
demic team that examined 2.6 million riot tweets as part of The Guardian’s 
groundbreaking “Reading the Riots” project, which won a Data Journalism 
Award for showing the ways in which rumours spread on Twitter during 
the riots. Her textbook for Sage, Researching Social Media (2014), is writ-
ten with computer scientist Mike Thelwall, highlighting the need for such 
interdisciplinary work in this area. 

H a n na Jo  vom� Hofe  works as a Communication Consultant at Media 
Authority of North Rhine-Westphalia (LfM) Nova in Düsseldorf, 
Germany. Prior to this, she was a Research Assistant at the Department of 
Communication Science and the Faculty of Educational and Social Sciences 
at the University of Münster, after graduating with a thesis on political 
communication on Twitter in 2010. Her research interests include political 
communication, online journalism, and social networks. Recent book pub-
lications include: Christoph Neuberger, Hanna Jo vom Hofe, and Christian 
Nuernbergk, Twitter und Journalismus: Der Einfluss des “Social Web” auf 
die Nachrichten [Twitter and Journalism: The Influence of the Social Web 
on News] (3rd edition, Düsseldorf, Germany: Landesanstalt für Medien 
Nordrhein-Westfalen (LfM), 2010). 

K atr i n W el� l� er (@kwelle) is an Information Scientist working as a Post 
Doctoral Researcher at GESIS Leibniz Institute for the Social Sciences, 
Germany. Until December 2012, she worked at Heinrich Heine University 
Düsseldorf, Germany. She has been involved in different research projects 
on social media and their role in e-learning, knowledge sharing, and col-
laborative knowledge management. As a member of the interdisciplinary 
researchers group Science and the Internet, she has investigated how novel 
Internet technologies change scientists’ work environments, with a par-
ticular focus on informetric indicators for Twitter communication. She is 
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author of Knowledge Representation in the Social Semantic Web (De Gruyter 
Saur, 2010), and co-author of a monthly column on social media trends for 
Password, a German journal for information professionals.

Rowan Wil�ken (@endotician) holds an Australian Research Council-funded 
Discovery Early Career Researcher Award (DECRA) in the Swinburne 
Institute for Social Research, Swinburne University of Technology, 
Melbourne, Australia, to research the cultural economy of locative media. 
His present research interests include locative and mobile media, digi-
tal technologies and culture, domestic technology consumption, old and 
new media, and theories and practices of everyday life. He is the author of 
Teletechnologies, Place, and Community (Routledge, 2011), and co-editor 
(with Gerard Goggin) of Mobile Technology and Place (Routledge, 2012).

Michael� Zim�m�er (@michaelzimmer) is an Assistant Professor in the School 
of Information Studies at the University of Wisconsin-Milwaukee (USA), and 
Director of the Center for Information Policy Research. With a background 
in new media and Internet studies, the philosophy of technology, and infor-
mation policy & ethics, Zimmer’s research focusses on the ethical dimen-
sions of new media and information technologies, with particular interest 
in privacy, social media, Internet research ethics, and values-in-design.
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